Attached are samples of the words ascribed to a) Greenpeace and b) Harley-
Davidson to give you a flavour of what to expect.

PS: for the sake of space, some of these images have been compressed, although |
do not think the ‘results’ have been misrepresented. Go to www.brandtags.net/ ,
log in, and you'll be able to see all the results for yourself.
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We are only half way through the alphabet - it goes on with words like
‘redneck’, ‘white’, and of course ‘motorcycles’... but you've got the ideal
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